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World TB Day, 2010 
 

 
BACKGROUND:  
 
Introduction to National TB Control Program:  
 
The National TB Control Program Pakistan (NTP-PK) is running as the largest health 
program in the public sector across Pakistan. In the year 2003, World Health 
Organization, WHO declared Tuberculosis (TB) as a threatening disease for mankind 
throughout the world. In this regard the Ministry of Health initiated the National TB 
Program to curb down the spread of TB through enhancing public and private sector 
health facilities.  
 

TB is a major public health problem and government of Pakistan is fully aware of the 
gravity and the consequences of this disease. The government has declared TB as a 
National Emergency and through a recent resolution passed by National Assembly of 
Pakistan, has reiterated our commitment to control and subsequently eliminate the 
disease as a public health problem as defined by MDG and endorsed by Government 
of Pakistan. 
 
The overall objective of NTP is to reduce mortality, morbidity and disease 
transmission so that TB is no longer a public health problem. NT, Ministry of Health 
developed a comprehensive strategy for control of Tuberculosis in the country. The 
strategy focuses on expansion and consolidation of Directly Observed Treatment 
Short Course (DOTS) services in the country. The national Program was successful in 
establishing a country wide network of laboratory services, providing free diagnostic 
and treatment services at 5,000 public health facilities and engaging private sector 
to further enhance the TB quality services. The program is able to achieve 
Millennium Development Goals (MDG) output indicators by detecting 70% TB cases 
in the country and treating 85% of them, and it is well on track to reach MDG targets 
by 2015.  
 
A well-coordinated surveillance system is in place for prompt response to drug or 
chemical shortages in these centers. As a matter of fact, in order to empower TB 
ǇŀǘƛŜƴǘǎ ǘƻ ŘŜƳŀƴŘ ǘƘŜƛǊ ǊƛƎƘǘ ǘƻ ŦǊŜŜ ǘǊŜŀǘƳŜƴǘ ŀƴŘ ŘƛŀƎƴƻǎƛǎΣ ōƻŀǊŘǎ ǎŀȅƛƴƎ ΨCǊŜŜ 
ǎŜǊǾƛŎŜǎ ŦƻǊ ŘƛŀƎƴƻǎƛǎ ŀƴŘ ǘǊŜŀǘƳŜƴǘ ƻŦ ¢. ŀǾŀƛƭŀōƭŜ ƘŜǊŜΩ ƘŀǾŜ ōŜŜƴ ŀŦŦƛȄŜŘ ƻƴ ŀƭƭ ¢. 
Centers across the country. It is because of interventions such as these that the Case 
Detection Rate for TB has increased from 70% to 74% and the Treatment Success 
Rate has risen from 88% to 91%. These are the two key indicators that are used to 
measure the burden of TB. 
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Global Situation:  
 
Tuberculosis is the second commonest cause of death from infectious diseases in 
the world killing almost two million people annually. Eight million new TB cases are 
estimated to occur every year, more than 95% of which are in the developing 
countries. The global prevalence of the disease is around 16-20 million. 
Furthermore, 80% of the cases occur amongst people in the most economically 
productive age group of 15-59 years, representing a major economic burden for 
patients and ultimately countries. Twenty-two countries referred to as High Burden 
Countries (HBCs) account for 80% of the total TB disease burden in the world. 
Although Sub-Saharan Africa has the highest incidence rate, certain highly populous 
countries of Asia namely India, China, Indonesia, Bangladesh and Pakistan have the 
highest number of cases and together account for more than half of the global 
burden. 
 
TB Situation in Pakistan:  
 
Pakistan ranks 8th among the 22 high burden countries. The incidence of TB in the 
country is estimated at 181 per 100,000 population or 286,000 new cases per year 
(WHO Report 2008). Even though Pakistan adopted the DOTS strategy in 1995, 
major breakthrough was achieved only after revitalization of the dormant NTP in 
2001 when the government decided to tackle TB on war footing. 
 

Advocacy, Communication & Social Mobilization (ACSM):  

!/{a ƛǎ ŀ ƪŜȅ ŘŜǘŜǊƳƛƴŀƴǘ ƻŦ ǘƘŜ ƻǳǘŎƻƳŜΩǎ ƻŦ tŀƪƛǎǘŀƴΩǎ ¢. ŎƻƴǘǊƻƭ LƴǘŜǊǾŜƴǘƛƻƴǎΦ 

It is through the use of ACSM tools that agendas are set, public awareness on 

specific health issues is raised and communities are mobilized to adopt early health 

seeking behavior and treatment adherence.   

b¢tΩǎ [ŜŀŘŜǊǎƘƛǇ ƻƴ !/{aΥ !/{a ¦ƴƛǘ Ƙŀǎ ŘŜƳƻƴǎǘǊŀǘŜŘ ƭŜŀŘŜǊǎƘƛǇ ƛƴ ŘŜǎƛƎƴƛƴƎΣ 

planning and executing ACSM interventions and further institutionalizing health 

communications for TB in the country. Vision of eliminating differential of quality of 

άƘŜŀƭǘƘ ŎƻƳƳǳƴƛŎŀǘƛƻƴέ ǇǊƻŘǳŎǘǎΣ ǎŜǊǾƛŎŜǎ ŀƴŘ ƛƴŦƻǊƳŀǘƛƻƴ ōŜǘǿŜŜƴ ǇǳōƭƛŎ ŀƴŘ 

private sectors has been introduced. NTP, Pakistan is being recognized as a leader on 

producing high quality advocacy, communication and social mobilization products. 

NTP/ACSM Unit has further modeled Public-Public and Public-Private partnerships 

with a number of institutions related to health sector in the country. 

 
Numbers of national strategic/policy documents have been produced under ACSM, 
including National ACSM Strategy and Operational Guidelines; National M&E 
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Framework; Quality Assurance Manual (Trainer and Trainee guide) for IPC; Social 
Marketing Plan; ACSM Resource Center Development Guidelines; and National 
Logistic & Management Information System. ACSM unit is also providing TA to 
regional countries. National KAP Survey on TB is one of the major achievements of 
ACSM. The results of the survey would guide targeted communication of TB 
messages as per needs of the various segments of the population. 

       
 
       WORLD TB DAY:  

 
World TB Day is commemorated every year in the month of March. The day is 
designed to build public awareness that tuberculosis today remains an epidemic in 
much of the world, causing the deaths of several million people each year, mostly in 
the third world. 
 
 
National TB Control Program & World TB Day 2010:  
 
Every year National TB Control Program (NTP) implements a number of activities to 
commemorate World TB Day in the month of March. This year World theme was 
άOn the move against TB ς Innovate to accelerate actionέΦ  
 
The theme of Innovation speaks to the need for a new way forward. The slogan On 
the move against tuberculosis reflects this theme through a simple, flexible and 
easily translatable phrase. This year's campaign will focus on individuals around the 
world who have found new ways to stop TB and can serve as an inspiration to 
others. The idea is to recognize people who have introduced a variety of innovations 
in a variety of settings 
 
wŜƎƛƻƴŀƭ ¢ƘŜƳŜΥ ¢ƘŜ ǊŜƎƛƻƴŀƭ ǘƘŜƳŜ ƻŦ ǘƘƛǎ ȅŜŀǊΩǎ ²ƻǊƭŘ ¢. 5ŀȅ ǿŀǎ άTogether 
singing the song of Stop TBέ. The campaign will focus on individuals who have found 
new ways to stop TB and can serve as an inspiration to others.  The campaign will 
involve TB Patients and will highlight their success stories. The campaign will raise 
awareness through innovative means like singing, musical street theaters etc. The 
campaign will involve media to get TB messages out and much more.  
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HIGHLIGHTS OF THE ACTIVITIES CARRIED OUT IN CONNECTION 
WITH THE WORLD TB DAY 2010 

 
 
Consultative Meetings with Partners: In order to develop a national plan to 
implement special activities to commemorate World TB Day, a consultative meeting 
with partners including Bridge, ACD, I H S, Aga Khan Foundation, ASD, BDN, and 
Provincial TB Control Programs were organized.  
                          
 
 
 
 
 
 
 
 
 
The objective of the meeting was to develop strategies for the implementation of 
activities on World TB Day. The meeting also helped in the development of 
uniformed message for the campaign, IEC material, development of a 
comprehensive work plan to consolidate ACSM Community based events, and to use 
existing  organizational resources and explored opportunities for getting sponsors 
for organizing musical events.  

 
 
MUSICAL GALA: 
 
In line ǿƛǘƘ ǘƘŜ ǊŜƎƛƻƴŀƭ ǘƘŜƳŜ ƻŦ ǘƘƛǎ ȅŜŀǊΩǎ ǿƻǊƭŘ ¢. 5ŀȅ ƛΦŜΦ {ƛƴƎƛƴƎ ǘƘŜ {ƻƴƎ ƻŦ 
{ǘƻǇ ¢.Σ ŀ ƳǳǎƛŎŀƭ ŜǾŜƴƛƴƎ άDƘŀȊƭŀ-e-IƻȅŜ wŜƘƴŀέ ǿŀǎ 
organized by National TB Control Program, Ministry of 
Health in collaboration with ATV ς one of the 
tŀƪƛǎǘŀƴΩǎ ƭŀǊƎŜǎǘ ǘŜǊǊŜǎtrial television network.  
 
The event was thrilled by the rocking performance of 
Humaira Channa who also disseminated messages on 
TB during her performance. Ms. Channa also offered 
her voluntary services for stop TB activities and 
through her motivational remarks encouraged the TB 
patients to inform their families and doctors about 
their disease and do not hesitate in sharing their status 
as this will not only help them in getting complete and 
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in time treatment but will also save their loved ones from getting the disease. 
 
Mr. Noor ul Hassan who was the anchor of the program also informed people that 
though TB is a curable disease still two million people die every year mostly in the 
third world. He added that the key to controlling TB is to raise awareness about its 
symptoms and encourage sufferers to seek complete 8 months treatment which is 
available free of cost. He also told the audience that more than 5000 establishments 
in 135 districts and three regions of Pakistan have been established by the 
government which provides free of cost diagnostic and treatment services to the 
people. The anchor also asked different questions from the representatives of NTP 
to clarify any misunderstandings and myths related to the disease.  
 
The venue of the event was branded with the messages on TB symptoms and 
treatment. The event was recorded and aired on ATV repeatedly on different days 
and timings. 
 
 
MOU SIGNING CEREMONY BETWEEN THE NATIONAL TB CONTROL PROGRAM AND 
a/5hb![5Ω{  
 
An MoU signing ceremony was organized to establish a long term partnership 
between NTP and McDonalds. ¢ƘŜ aƻ¦ ǿŀǎ ǎƛƎƴŜŘ ōȅ ǘƘŜ a5 aŎ5ƻƴŀƭŘΩǎ ŀƴŘ ǘƘŜ 
National Manager of the Program. The MD MŎ5ƻƴŀƭŘΩǎ ŜƴǎǳǊŜŘ ǘƘŜ full support in 
helping the program in their fight against TB. He 
committed that all the outlets of the food chain 
will be branded with messages on TB during 
World TB Day campaign, and a special corner for 
placing information material on TB will also be 
provided. He said that the staff of McDonalds 
will wear he Stop TB badges during the 
campaign.  
 
NTP also provided coupons containing questions 
related to TB and McDonalds agreed to have a lucky draw ceremony at Islamabad 
outlet and 20 free meals will be given to the winners on World TB Day. 
 
Dr. Noor Ahmad Baloch appreciated the support 
of McDonalds and said that this will be a unique 
partnership and will help in disseminating 
messages on TB especially among youth as TB 
mostly affects the individuals in productive age 
group.  
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FUND RAISING QAWALI NIGHT FOR STOP TB PARTNERSHIP PAKISTAN 
 
!ǎ ŀ ǇŀǊǘ ƻŦ {ǘƻǇ ¢. tŀǊǘƴŜǊǎƘƛǇ tŀƪƛǎǘŀƴΩǎ ŜŦŦƻǊǘǎ ǘƻ ƛƳǇǊƻǾŜ ǘƘŜ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜ 
people suffering from TB, a fund raising vŀǿŀƭƛ bƛƎƘǘ ǿƛǘƘ ά!ƳƧŀŘ {ŀōǊƛέ ǿŀǎ 
organized in collaboration with Kay & A (Pvt.) Limited, Zong and Faislabad Chamber 
of Commerce. The National TB Control Program provided technical support in this 
regard.  
 
The event was jubilant by the stunning performance of Amjad Sabri who also 
disseminated messages on TB during his performance. Mr. Tauseeq Haider who was 
the anchor of the program also informed people that though TB is a curable disease 
still two million people die every year mostly in the third world. He added that the 
key to controlling TB is to raise awareness about its symptoms and encourage 
sufferers to seek complete 8 months treatment which is available free of cost.  
 
Dr. Noor Ahmad Baloch while addressing the participants gave an overview of the 
disease. He told that although Pakistan has made considerable achievements in the 
domain of TB control, evidence suggests that it still needs to expedite efforts to 
achieve better results. He added that TB continues to be a major public health 
problem in the country, which ranks 8th among high-burden TB countries. With an 
estimated 300,000 new cases of TB every year, Pakistan contributes about 55 
percent of the TB burden in the Eastern Mediterranean Region. 
 
The event was attended by big industrialists, representatives of National TB Control 
Program, private sector NGOs, board members of Stop TB Partnership Pakistan and 
many others from different walks of life. Famous celebrities like Khalid Abbas Dar 
Kanwal Naseer and Mr. Behroz Sabzwari ς the Stop TB Ambassador Pakistan were 
also present on the occasion who motivated the participants to contribute in the 
noble cause. People generously gave funds for Stop TB Partnership Pakistan. These 
funds will be used for improving the lives of TB Patients.  
 
Another important feature of the event was the auction of Cricket Bat of Javaid 
Miandad - ƻƴŜ ƻŦ ǘƘŜ ŦŀƳƻǳǎ ŎǊƛŎƪŜǘŜǊΩǎ ƻŦ Ƙƛǎ ǘƛƳŜǎ ŀƴŘ ǇŀƛƴǘƛƴƎ ƻŦ vǳŀƛŘ-e-Azam 
Muhammad Ali Jinnah by a renowned painter which he painted during the event.  
 
 
FUND RAISING MOVIE SHOW  
Youth constitutes 60% of the total population 
of Pakistan and is one of the key target 
audiences of NTP. Youth can play an 
important role in disseminating messages 
and can help in saving the lives of millions of 
people dying of TB. Keeping in view the 
important role that youth can play in the 
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fight against TB,  a Fund Raising Movie show was organized by Stop TB Partnership 
Pakistan in collaboration with National TB Control Program in Shifa College of 
Medicines & Nursing. 
 
The university premises was branded with banners and standees containing 
messages of TB and the role that youth can play in eliminating TB from the country. 
Information material including brochures and posters were also disseminated 
among the students.  
 
An awareness session about TB was held in the beginning of the program in which 
participants were briefed about the background of NTP and the current situation of 
TB at Global and National Level. They were told that WHO declared TB a global 
emergency in 1993. Since then efforts have been made to expand partnerships and 
bring all stakeholders on board in order to control this disease more effectively. TB 
has been prevalent in Pakistan and unfortunately it has been one of the neglected 
health areas in the past. Pakistan ranks 8th amongst the countries with a highest 
burden of TB in the world. TB is responsible for 5.1 percent of the total national 
disease burden in Pakistan. The impact of TB on socio economic status is substantial.  
Future of any society depends on the Youth, because youth can make the difference 
by adding values, reducing stigma by giving right and proper information. TB is most 
vulnerable to the age of 15-49. 
 
The session was followed by the singing performances of students and movie show. 
The ǎǘǳŘŜƴǘΩǎ body of the university selected the movie and helped in making the 
event arrangements. The students bought tickets with the purpose of contributing in 
raising funds for TB patients. The tickets price was of Rs 150 only so that students 
can easily afford to buy and to ensure maximum participation. The event provided 
both education as well as entertainment opportunities.   
 
 
Islamabad Traffic Police as Partner in the Fight Against TB  
 
Islamabad Traffic Police (ITP) as partner with 
National TB Control Program (NTP) in the fight 
against TB extended full support for the cause 
of TB awareness during the World TB Day 
Campaign.  
 
As a part of partnership activities an orientation 
session was organized by NTP at ITPs head 
quarter in Islamabad. As many as 40 Officers 
attended the training and actively participated during the session.  
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The officers were given orientation about the basic information on TB and the 
initiatives of NTP taken so far.  ITP officers were keen to know the details about the 
ŘƛǎŜŀǎŜΦ ά²Ŝ ǎǘŀƴŘ ǘƘŜ ǿƘƻƭŜ Řay in dust and we are very much vulnerable to catch 
ǘƘŜ ŘƛǎŜŀǎŜΣ ǘƘǳǎ b¢t ǎƘƻǳƭŘ ŀǊǊŀƴƎŜ ŎƘŜǎǘ ŎŀƳǇ ŀǘ ƻǳǊ ƻŦŦƛŎŜ ŦƻǊ ǎǇǳǘǳƳ ǘŜǎǘέ ς 
one of the officers added.  
 
Dr. Abdul Khaliq Ghauri from National TB Control Program in detail explained the 
causes and symptoms of TB and that TB is curable after 8 months of complete 
treatment. He also told the participants that TB diagnosis and treatment is available 
free of cost throughout the country at 
health facilities established by the 
government.  
 
Mr. Ameer, In charge Education Cell of ITP 
appreciated the efforts of NTP and 
thanked their representatives for 
organizing the informative session. 
 
 
Followed by the orientation session a plan of action was developed in which it was 
decided that the ITP officers will wear the Stop TB badges and will distribute IEC 
material among the general population during the World TB Day campaign.  
 
On World TB Day, a special designed float containing messages on road safety as 
well as TB symptoms and treatment also moved all around the city to disseminate 
information on the issue.  
 
A special Radio program was also on aired on ITPs official radio station on TB 
throughout the World TB Day on March 24, 2010. TB related messages were 
disseminated and a special interview of NTPs representative was also aired live on 
the channel. The interview covered all related information about the disease and the 
program interventions  
 
 
NTP & Media as Partner  
 
The importance of media in creating awareness, shaping perceptions, forming 
opinions and influencing policy-makers in favor of sound public health interventions 
cannot be denied. Media has always proved to be the most effective tool in 
promoting awareness among masses. It assists in providing the public with the 
information they need to make intelligent choices as citizens.  
 
The media also has an agenda-setting role, and can influence the salience of TB as an 
issue in the public arena. One TB patient can affect 10 to 15 more people. Only 
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providing complete and correct information to people can save them from this 
disease as lack of knowledge creates myths and misconceptions which result in 
stigma against the patient. Media can play an important role in educating people on 
TB and reducing stigma. 
 
Keeping in view the importance of Media, different TV channels and magazine were 
included as partners in the World TB Day Campaign.  A brief introduction of each 
media partner along with their role during the campaign is described in subsequent 
paragraphs:  
 

SAMMA TV:  
SAMAA is the first private satellite news channel providing live 
transmission simultaneously from Karachi, Lahore, Islamabad, 
Quetta and Peshawar. The channel is launched under the banner 
of Jaag Broadcasting Systems (Pvt) Ltd. SAMAA presents up-to-

the-minute news bulletin, insightful political analysis, programs ranging from social 
issues to health and technology. SAMAA covers news as and when it happens in a 
factual and impartial manner. It has an extensive network of correspondents, state-
of-art studios with linkup facilities in the Federal and Provincial capitals, where 
professional and experienced team ensures prompt telecast. The look and feel of 
the channel has successfully attracted the urban and rural populace of Pakistan 
while providing quality news, on time every time. 
 
As partner in the fight against TB, SAMA TV provided series of services during World 
TB Day Campaign. These included special reports on TB, a special Documentary 
including interviews of public and private sector representatives, basic information 
on TB and the ƴŀǘƛƻƴǿƛŘŜ ŎƻǾŜǊŀƎŜ ƻŦ aŎ5ƻƴŀƭŘΩǎ outlets which were branded with 
TB messages was also done by SAMA TV. SAAMA TV also arranged special interviews 
with different Guests including Dr. Ejaz Qadeer, Deputy Manager (Technical) NTP, 
and Professor Masood Hameed Khan, Chair STOP TB Pakistan. 
 
A special morning show άMorning with Nadia Jamilέ also addressed the issues 
related to TB through discussion with Dr. Abdul Khalique Ghauri, Senior Program 
Manager, NTP. Another talk show took views of representatives from all four 
provinces on the current situation of TB and the initiatives taken by the respective 
provincial programs in this regard.  
 
Pakistan Television Network 
Pakistan entered into Television Broadcasting age with a small pilot TV Station 
established at Lahore from where transmission was first beamed in Black & White 
with effect from 26 November 1964. While introducing the sophisticated branch of 
the electronic media in the country, the broad perspective kept in mind was to 
inform and educate the people through wholesome entertainment and to inculcate 
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in them a greater awareness of their own history, heritage, current problems and 
development as well as knowledge of the world at large.  
 
A special interview of Dr. Ejaz Qadeer from NTP was aired through which people 
were sensitized on the issues and were given the detail information about the 
diseases, the myths and misconceptions related with it and the availability of free of 
cost diagnostic and treatment services available through out the country.   
 
DAWN TV  
DAWN TV a leading English news channel in Pakistan with a credibility of truth and 
sincerity.  
 
A special interview of Dr. Noor Ahmad Baloch, National Manager, NTP was arranged 
and aired during live morning show. 
 

ATV:   
ATV is Pakistan's largest privately operated terrestrial television 
network with the 2nd largest national viewer ship base. ATV is 
watched throughout Pakistan terrestrially (on antenna) and in 86 
countries of the world including the Gulf States on Asia Sat-3. ATV 

today is a symbol of quality television entertainment in Pakistan. With its reach and 
impact ATV has forward looking vision that draws strength from the rich religious 
and cultural traditions of the land 
 
ATV played a important role in the WTD campaign, not only they covered all major 
ŜǾŜƴǘǎ ƭƛƪŜ bŀǘƛƻƴŀƭ {ȅƳǇƻǎƛǳƳΣ aŎ5ƻƴŀƭŘΩǎ ah¦ ǎƛƎƴƛƴƎ Σ [ǳŎƪȅ ŘǊŀǿ ƻŦ ǘƘŜ 
coupons, but also they arranged 2 aǳǎƛŎŀƭ Dŀƭŀ ƴƛƎƘǘǎ άDƘŀȊŀƭŜȅ ƘǳŜȅ wŜƘƴŀέ ǿƛǘƘ 
famous celebrities like Shabnam Majeed and Humaira Channa. These programs were 
hosted by Famous TV artist/ anchor Noor ul Hassan. During the show the anchor not 
only give messages of Tb related issued but also try to eliminate the stigma attached 
with it. Both the programs provided an excellent opportunity in raising awareness 
about the issue among masses.  
 
CNBC  
CNBC Pakistan is the premier business and stock market related channel in Pakistan, 
they were step by step working collectively with NTP during the media campaign. 
They fully covered the events specially the bŀǘƛƻƴŀƭ {ȅƳǇƻǎƛǳƳ ŀƴŘ aŎ5ƻƴŀƭŘǎΩǎ 
Lucky draw event, they also recorded and on aired the ƛƴǘŜǊǾƛŜǿΩǎ ƻŦ 5ǊΦ bƻƻǊ 
Ahmad Baloch NPM NTP and Anna Cataldi Global Ambassador for STOP TB. 
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Mehran TV: Series of musical 
events were organized in 
collaboration with MEHRAN TV 
and ZONG for raising awareness 
among masses in different districts 
of Sindh including, Badin Thatta, 

Hyderabad and Larkana. These events provided an 
opportunity to disseminate messages on TB among a 
large audience. The audiences were also sensitized 
on the issue in an effort to eliminate stigma 
associated with the disease and the patient. In each 
event and approx 4000 number of people participated.  The details of events are 
given in the table below  
        

  BADIN THATTA HYDERABAD LARKANA 

Date of the event 
 28TH FEB, 
SUNDAY,  

13TH 
MARCH, 
SATURDAY. 

20TH MARCH, 
SATURDAY,  

10TH APRIL, 
SATURDAY,   

Time of the event 10.00 PM 10.00 PM 10.00 PM 10.00 PM 

Venue of the event 

MARRIAGE 
GARDEN 

MUINCIPAL 
GROUND 

NERUNKOT 
RESORT 

ARTS 
COUNCIL 

Agenda of the 
event 

Attached 
Annex 1 

Attached 
Annex 1.1 

Attached 
Annex 1.2 

Attached 
Annex 1.3 

Invitation card (if 
made) 

Attached 
Annex 2 

Attached 
Annex 2.1 

Attached 
Annex 2.2 

Attached 
Annex 2.3 

Chief Guest 

BARISTER 
HUSNAIN 
MIRZA, 
KAMAL KHAN 
CHANG & PPP 
LEADERS 

SADIQ ALI 
MEMON 
MPA &  PPP 
LEADERS 

SYED AMEER 
ALI SHAH 
JAMOTE MNA 
AND PPP 
LEADERS 

NISAR 
KHUHRO 
SPEAKER 
SINDH 
ASSEMBLY, 
MS SASSUI 
PALEJO 
MINISTER & 
PPP 
LEADERS 

No of guests 
attended the vent 4000 Approx 

4000 
Approx 4000 Approx 

4000 
Approx 
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A leading medical Magazine of Pakistan 
published a special supplement on World TB 

Day 24th March 2010, which highlighted the performance of National TB Control 
program during the last year. It also featured the exclusive interview of Dr. Noor 
Ahmad Baloch,  NPM NTP 
 
Ghazi Magazine  
Ghazi magazine published interview of Dr. Noor Ahmad Baloch. 
 
Shifa Magazine  
Shifa Magzine an exclusive magazine published by Shifa Hospital and Shifa College of 
Medicines and nursing, published a detailed report on the activity held by NTP in 
Shifa college of Med & Nursing. It also featured articles and reports on TB. 
 
Cricket for a Cause 
 
The global experience of using sports as a development tool has illustrated that 
sports can offer venue for expression and chance to spend free time in positive 
ways. It also provides a platform in getting valuable information on different issues 
including TB.  
 
TB is curable still millions of people die of it every year . 
Thus it is imperative to create awareness among masses 
in order to motivate people to share their status of 
being TB positive and to eliminate the stigma and 
discrimination attached with the disease and the 
patients. Children and the youth can make a difference 
in this regard.  
 
To utilize physical education as a platform to create awareness and accelerate 
positive change, a 20-20 cricket tournament was organized in collaboration with 
Hamdard University Islamabad. The match took place 
among the universities including Hamdard University, 
Riphah International University, SZABIST, Preston 
University, COMSASTS, FAST University, Bahria 
University, COMWAVE   (Sarhad University), NUML 
University, IQRA University, Federal Urdu University, 
MAJU University from 24th of March 2010 to 31st of 
March 2010. All the three venue (F9 Ground, Seven 
Star & Sitara Market ground) of the tournament were 
branded by the banners and standees having messages of TB. All the players and 
officials also wear the PCAPS and TSHIRTS having NTP LOGO.  
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The purpose of the activity was to create awareness and sensitize youth about TB. 
The grounds were fully branded with banners and streamers containing messages on 
TB. Information, Education and Communication (IEC) materials were also distributed 
among the students, players and spectators.  
 
The cricket tournament was followed by a prize distribution ceremony. Dr. Ejaz 
Qadeer Deputy Technical Manager NTP was the chief guest on the occasion. He said 
that activities like these are really important for the health of an individual. TB 
continues to be a major public health challenge in 
Pakistan, which ranks 8th among the 22 high-burden 
countries, he added. Each year, an estimated 300,000 
ƴŜǿ ǇŀǘƛŜƴǘǎ ŀŘŘ ǳǇ ǘƻ ǘƘŜ ŎƻǳƴǘǊȅΩǎ ŜǎŎŀƭŀǘƛƴƎ TB 

burden. The incidence of TB in the country is estimated 
at 181 per 100,000 population or 286,000 new cases per 
year. He added that youth can play an important role in 
eliminating this disease and making Pakistan a TB free 
country.  
 
Empowering TB Patients: A National Symposium  
 
Like every year a national event to commemorate World TB Day was organized on 
March 24, 2010. For the first time ever the participants as well as speakers included 
the cured TB Patients. The main objective this year was to ensure TB patients 
engagement and empowerment.  
 
Dr. Rahid Jooma, DG Health was the chief Guest on the occasion. Dr. Noor Ahmad 
Baloch, National Manager, National TB Control Program, Dr. Muhamamd Khlif Bile, 
country representative WHO, Mr. Behroz Sazwari, Stop TB Ambassador Pakistan, Dr. 
Islam Hamid, General Secretary, Stop TB Partnership Pakistan, Ms. Kanwal Naseer ς 
one of the media partners of the program were also present on the occasion.  
 
Key stakeholders including bilateral and multi-lateral donors, National and 
International NGOs, policy makers, development partners, academia and media also 
participated in the event. The event was anchored by one of the famous TV celebrity 
Mr. Noor ul Hassan who voluntarily offered his services.  
 
The salient features of the event are as follows:  

 
 
 
 
 
 
 


